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The inaugural entry by The Week for the FMA has proved highly successful, winning 
the highest accolade for international media owners: Magazine of the Year. 

Dynamic and continuous growth of the readership translates to Global circulation of 
The Week now exceeding 700,000 ABC. The award confirms the strategy of The 
Week to develop its international profile by demonstrating the capability of the title in 
the UK, US and Australia. The consensus of the judging panel voted that the 
originality and international expansion of The Week in a period where many 
traditional print formats are in decline merited the award. 

“We are delighted to win the award. It shows success of The Week is now 
acknowledged internationally and this publishing represents clients with a superb 
engagement platform seeking influential, curious and internationally minded opinion 
formers.”  Simon Davies Publisher, The Week. 

About The Week: The Week is published every week in the US, UK and Australia. 
The Week’s editors scour hundreds of newspapers, magazines, and websites, 
seeking out the most intriguing stories and the most thoughtful commentary - left, 
right, and everything in between. The Week’s focus is the best of local and 
international media, the best columns from here and abroad, business, health, 
science, and technology, plus books, film, the arts, consumer reviews and leisure 
activities. 

The Week is the fastest growing news and opinion magazine in America and was 
recently ranked #1 on Adweek’s Hot List “10 Under 60” and named the “#1 most 
objective” and “#1 most current” media source among print and broadcast media in 
the 2008-09 Erdos & Morgan Opinion Leaders study. 

For further information, please contact: John Borger, General Manager – The 
Week Australia: john@theweek.com.au 


